
Survey Rationale 
 

The survey is designed to gauge the accessibility of the electric vehicle to the average 
consumer.  Based on our research, there are a number of reasons why the average consumer 
would not consider leasing or buying an electric vehicle, including cost, driving range, and 
charging time.  We designed a series of questions at the beginning of the survey to identify the 
general demographics of the survey participant, including age, education, and current salary 
range.  These are typical demographic questions that are featured in many types of surveys.  The 
last question on the page asks if the participant owns a car.  Depending on the answer to this 
question, he or she will either be directed to page 2 of the survey, intended for people who 
currently own a car, or to page 3 of the survey, intended for people who do not currently own a 
car.   

For those who own a car, we wanted to find out how much they use their car and for what 
purpose.  If the driver usually only uses their car for errands or work commutes, they might be a 
good market for the electric car.  However, if the driver frequently uses their car for longer trips, 
we expect they are less likely to consider the electric car, if at all.  For those who do not own a 
car, we wanted to find out how they get around and whether or not they are interested in 
eventually owning a car.   

Both groups are then directed to page 4, which asks questions about the likelihood of the 
participant purchasing an electric car, what factors would be considered prior to a purchase, and 
what would deter or encourage a purchase.  Several of these questions ask the survey participant 
to rate the importance of factors, to help us determine what are the most important points to 
consumers.  Answers to these questions would also shed light on whether or not misconceptions 
about the car are dwindling, the same, or increasing, and if the electric car is a feasible option for 
the American population.  Additionally, we ask about incentives for electric car purchases, and 
we find out the consumer’s awareness of the electric car market by asking which popular brands 
they have heard of. 

The survey is written to be concise and straightforward to make it easy and efficient for 
the survey participant to answer the questions.  While there is a lot of information in the media 
right now about the forward leaps the technology of the electric car is making, we do not know 
that the information is reaching the right consumers.  We hope by surveying the habits and 
knowledge about the average American consumer through this survey, we can see progress in the 
reduction of misconceptions and anxiety about the electric car. 


